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survival	 of	 organizations.	 The	 rationale	 is	 based	 on	 the	 belief	 that	 value	 is	 created	 by	 both	









influence	 dimension.	 The	 study	 thus	 highlights	 the	 practical	 importance	 of	 learning	 culture	
among	service	providers	and	cooperative	members,	and	lays	the	foundation	for	future	studies.
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